	TECHNOLOGY DESCRIPTION



	Title

	
	The title should be clear and meaningful to those who are not experts in the

technology or application field, and should enable them to form a picture of the

companies or researchers in their region that might be appropriate partners.

Please remember that this is the very first section that is going to be read:

therefore, it has to be at once clear, concise (it is not meant to be an ad, and

there is room in the abstract and description for more detailed information),

and attractive (while avoiding “marketing speak”: try to remain as matter-of-fact

as possible).

	Abstract

	
	Please give a brief description of the technology (< 500 characters)

Remember that this is the section that is going to be read immediately after the

title, and that it is going to be the basis for your potential reader to decide

whether there is any interest in reading the profile further. Therefore, within the

limitation in length and the information specifications listed below (which are

meant to help you target the relevant reader with the appropriate content), it

also has to be clear, concise, and attractive.

The abstract for a TO should answer the following questions:

·  Where (geographically) is it from?

·  What sort of organisation is offering it?

·  What is being offered?

·  What can it be used for?

·  What are the main advantages for the user?

·  Who are the targeted partners?

·  What sort of deal is sought?

The following example illustrates a format for a Technology Offer that usually

works well:

“A small German company has developed a fiber optic oxygen sensor based on

an opto-electronic measuring device suitable for use as a transducer for

biosensors. Advantages over conventional electrodes include its small size, zero

oxygen consumption during measurement, high sensitivity at low oxygen

concentrations and lack of interference by electric or magnetic fields. The

company is looking for industrial partners interested in further development and

in research institutes and companies for testing of new applications.”

	Description

	
	Please give a description of the relevant results or characteristics of the offer.

(< 5,000 characters)

Whenever possible, provide background information or a short introductory text

to the technology described (usually this can be found through an Internet

search).

·  Describe the technology or product; try to indicate clearly the innovation you

· propose (provide quantitative data if possible).

·  Provide information about the expertise or know-how of the proposer.

·  Do not include sales promotion of your technology or product

·  Do not include advantages of your technology or product, this will come below

·  Provide a picture or drawing (it is possible to insert two images).

·  Do not write your description with a specific market in mind; rather

concentrate on the technological aspects of the technology/product you want

to offer.


	Innovations and advantages of the offer

	
	Describe clearly the innovative aspects, economic advantages/benefits of the

technology, regarding such elements as performance, ease of use, need of specific know-how, or expertise to adopt your technology. Avoid generalities such

as “best” or “unique”, but try to specify innovation by comparison with prevailing technologies. Whenever possible, quantify the innovative aspects or advantages

of your technology/product.



	Technology keywords



	
	Choose as many keywords as are applicable to the technology, with a maximum

of 5.

·  Be aware that a search may be conducted using keywords alone.

·  Focus on the technology itself, not on its market application.

	Current stage of development of the offered / required technology



	
	Development phase – laboratory tested

Available for demonstration – field tested

Already on the market



	Current and potential applications of the Offer



	
	Clearly establish the potential application of the technology, perhaps considering

more than one field. Do not forget that a technology created in a given field with

a given context in mind can be applied in totally different and sometimes

unexpected domains.



	Market Applications Keywords



	
	·  Choose as many keywords as are applicable to the technology, with a maximum of 5.

·  Try to use level 3 keywords, as these are the most specific.

·  Be aware that a search may be conducted using keywords alone.

·  Focus on the market application – remember it may be quite far from the domain the technology itself belongs to.


	Collaboration details



	
	 
	Level 1 
	
	Level 2

	
	■
	Licensing Agreement
	 
	 

	
	`
	 
	 
	 

	
	■
	Technical Cooperation
	■
	Joint further development

	
	 
	
	■
	Testing of new applications

	
	 
	 
	■
	Adaptation to specific needs

	
	 
	 
	 
	 

	
	■
	Joint Venture
	 
	 

	
	 
	 
	 
	 

	
	■
	Manufacturing Agreement
	■
	Absolutely novel process

	
	 
	
	■
	Transfer of knowledge in new raw materials

	
	 
	
	■
	New way to use an existing production line

	
	 
	 
	■
	Change in the partner sought's currently used technology (installations, process, facilities)

	
	 
	 
	 
	 

	
	■
	Commercial Agreement with Technical Assistance
	■
	Maintenance

	
	 
	
	■
	Assembly

	
	 
	
	■
	Engineering

	
	 
	
	■
	Technical training

	
	 
	 
	■
	Quality control


	Comments: Partners contribution - Role and profile of the partners and tasks to be performed



	
	Indicate clearly:

·  The type of partner sought (such as: industry, academy, research

· organisation),

·  The specific area of activity of the partner (example: manufacturer of

· plastic packages, distributor of plastic packages, user of plastic packages,

· disposal of plastic packages, etc.),

·  The tasks to be performed by the partner sought,

·  If relevant its size.

· The more focused the definition, the higher the chances of finding the

· Partner



	OTHER INFORMATION



	Organisation/Company submitting the Technology Offer

	
	Type

	
	■
	Industry 

	
	■
	Technical Centre/Technology transfer centre

	
	■
	Research institute/University Services

	
	■
	Other: please specify*

	
	

	
	Size

	
	■
	>10

	
	■
	11-50

	
	■
	50-250

	
	■
	250-500

	
	■
	>500

	
	

	Intellectual Property Rights



	
	■
	patent filed patents granted

	
	■
	copyright protected exclusive rights

	
	■
	secret know-how others (registered design, plant variety right, etc)


